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Conservation and Interpretation in a Diverse Context: Case Studies in the City of 
Toronto – Sonya Jensen 

What is the relationship between conservation and interpretation at historic sites in 
Toronto, one of Canada’s largest and most diverse cities? What are the purposes, 
benefits, and challenges of historic site interpretation in a diverse urban context? The 
presentation will explore the process of four recent interpretation projects at heritage 
sites: Spadina House, the Evergreen Brick Works, the Patient-Built Wall at 999 Queen 
Street West, and the Distillery Historic District. Related theories are identified to give 
context to different approaches, such as value led conservation to determine a site’s 
significance, and interpretive planning to facilitate inclusive development of 
interpretation. Analysis shows that the integration of interpretation and conservation 
varies with functional intention; that benefits of heritage interpretation in a diverse 
context are both in the process and product; and that the challenge lies in appropriately 
sharing responsibility for its development, authenticity, costs, and benefits.

“Take Only Pictures, Leave Only Footprints”: Conflicting Messages in the 
Conservation of Protected Areas – Nancy Oakley

As Ontario’s oldest and one of its most popular provincial parks, Algonquin has been 
described as the ‘crown jewel’ of the Ontario Parks system. Although the Park is 
legislated to protect cultural heritage, there are several indicators that its cultural 
heritage resources may not be conserved to the same degree as those outside of the 
park’s boundaries. Despite its storied human history and cultural associations, Algonquin 
has been historically interpreted as ‘wilderness,’ a concept that has increasingly 
informed the management of the Park through the applied principle of ecological integrity 
and its restoration. The Park has thus been managed in a way that creates a conflict 
between the natural and cultural heritage values of the place- an issue representative of 
a broader conflict between natural and heritage conservation approaches to the 
management of protected areas. Whereas a contemporary heritage conservation 
perspective considers Algonquin as a cultural landscape- and thus seeks to manage and 
conserve both its natural and cultural values equally- natural conservation philosophy 
instead continues to narrowly interpret Algonquin’s significance, seeking to maintain its 
perceived inherent, natural values at the sake of its cultural heritage. This presentation 
will argue that the heritage conservation movement remains limited to primarily urban 
areas, whereas protected areas have been the traditional domain of natural 
conservationists.  The analysis of protected areas management affords both the 
opportunity to better understand the similarities and differences between the heritage 
‘messages’ of the two conservation approaches, as well as present a challenge to 
reconcile the two views to allow for the more balanced, responsible conservation of all 
heritage values in these places and others. 

Using Government as Aggregators: Creating Authority and Appeal through 
Knowledge Networks – Andrew Waldron 

After a decade of funding a collaborative pan-Canadian framework for the development 



of a “Register of Registers”, the Canadian Register of Historic Places has established an 
evolving yet accurate snapshot of Canada’s historic places. With an emphasis on holistic 
values of historic significance reflected in character defining elements of historic places, 
this list is one of the world’s most accessible and comprehensive registers to date. This 
national initiative was successful in its goal of creating core tools for use by and 
engagement of the general public. However, as government roles change in society and 
a generation of heritage professionals in the public sector retire, a different approach 
must be taken. For the Canadian Register, drawing crowds together to develop new 
allegiance and support for heritage is a matter of course for it to remain relevant and 
accurate. While expert collaboration remains a significant source of authority for the 
heritage community, next steps for all voices in heritage is to share that authority to 
create deeper knowledge of historic places. This approach to improving and gaining trust 
by involvement with the Canadian Register may have its risks in the traditional sense of 
authority. Yet today it is necessary to remain relevant.

The Voices of Heritage Conservation: The Canadian Association of Heritage 
Professionals (CAHP) – Laurie Smith 

The Canadian Association of Heritage Professionals is a national organization that 
represents the interests of professionals working in heritage conservation. Founded in 
1987, CAHP has almost 300 members nationwide and continues to grow. CAHP 
members are highly qualified leaders in the practice of heritage conservation, working on 
major projects across the country. CAHP is one of Canada’s significant “heritage 
voices”, working to share and disseminate the message of heritage conservation. 
Part of CAHP’s mission is to enhance awareness of and appreciation for heritage 
resources and the contributions of heritage consultants, and to foster communication 
between heritage practitioners, public agencies and the public. CAHP encourages the 
use of qualified heritage professionals and adherence to heritage standards and 
guidelines for projects that impact on heritage resources. CAHP is currently in the 
process of moving its head office to Ottawa, in order to enhance its role as a national 
voice for heritage conservation. CAHP has recently executed a Memorandum of 
Understanding with Public Works and Government Services Canada with the goal of 
advancing heritage conservation practice in Canada. The MOU supports collaborative 
efforts between CAHP and PWGSC such as the exchange of information and the 
development of communications tools and protocols. CAHP is currently working with 
PWGSC to develop specific initiatives under the MOU.

“Got Heritage?” – Sophie Béraud

Why is it that most Canadians can name a few World Heritage or even National Historic 
Sites, yet struggle with listing places of significance within their own municipalities? The 
lack of an effective communications strategy within the heritage conservation field has 
translated into a lack of direction for the public to follow. A public relations campaign that 
markets heritage products as essential commodities is required to effectively reach 
target audiences. Looking at successful ad campaigns such as “Got Milk?” we examine 
how photography can play an essential role in encouraging the consumption (i.e. 
protection) of local heritage.



“Waste of Place” - Chris Uchiyama

When the Brundtland Commission released their 1987 report Our Common Future, they 
emphasized the need to weigh environmental factors along with economics and politics 
in decision-making processes in order to achieve sustainable development. Since that 
time, Environmental Assessment (EA) has been integrated into the decision-making 
processes of every level of government in Canada to various levels of success with 
respect to heritage conservation. While cultural heritage is included as an environmental 
component to be included in EA, it is not always assessed effectively or equitably. This 
often results in the waste of construction materials, time, and money and the loss of the 
sense of place that cultural landscapes and heritage buildings carry with them. This 
paper focuses on the message that heritage conservation and sustainable development 
are compatible and complimentary. It further attempts to identify where the disconnect 
occurs when the heritage community tries to take that message to planning 
departments, EA professionals, decision-makers, government, and the general public.

Developing an Audience and Appetite for Heritage in Ontario – Sarah Hill 

Development of ‘audiences’ (i.e. everyone exposed to Heritage in their lifetime) is vital if Heritage 
wishes to become/remain relevant. Crucial to development is a robust understanding of current 
audiences – what they like, want to know, level of activity – and an understanding of existing 
barriers preventing non-users from fully engaging. The paper will discuss the results of an online 
questionnaire undertaken to create a snapshot of awareness, attitudes/perceptions, and interest 
in/about Heritage in Ontario. The study will highlight misconceptions about Heritage in the 
province, providing a baseline from which to begin repositioning the Heritage movement to 
create greater appreciation for and interest in its protection.

St. Andrew’s Church, Toronto – Laurie Brady 

In response to your question “What other ‘heritage voices’ exist? Where/whom 
are they coming from?” I suggest that one non-governmental institution which 
promotes heritage is the United Church of Canada, specifically, St. Andrew’s 
United Church, Toronto, 117 Bloor Street East.  The church has a 171-year 
history and a tradition of service to its community, which its present congregation 
cherishes deeply.  In the 1970s, its Gothic Revival building, rebuilt in 1923, badly 
needed extensive repairs and renovations.  However, the only way to ensure the 
congregation could continue to serve its community would be to demolish its 
historic building and redevelop its site.  The Church of St. Andrew was forced to 
choose between honouring its spiritual heritage or its built heritage, a situation 
faced by many long-established churches in Ontario, and across the country.  My 
paper reveals its decision, and the congregation’s experience in a climate of 
urban reform in 1970s Toronto.

At the Wildcat: Café Culture in a Canadian Frontier Town – Ben Ladouceur



During an examination of the operation and function of the Wildcat Café in Yellowknife 
within the broader context of ‘café culture,’ it becomes evident that, while the Wildcat 
retains many aspects of a typical western café, its atmosphere is heavily influenced by 
the northern environment and its peculiarities. A spatial examination demonstrates that 
the café strengthens its social community by conforming to, and rebelling from, typical 
Western notions of a social and economic space. Its relationship with the concept of 
‘café culture’ speaks of the eccentricities of northern communities, and the importance of 
specific spaces in discussions of national identity.

The Opportunities for Bottom-Up Creation Afforded by Social Media – Rebecca 
Murray

The opportunity that the Internet, and more specifically online social
media, presents for creation by the private citizen, is groundbreaking
in terms of communicating the stories of history.  Using the concept
of the ‘real-time’ tweeting of historical events, this researcher
proposes to explain the challenges and opportunities that such
endeavours present.  This will be accomplished through an evaluation
of past or existing ‘real-time’ projects as well as through the
creation and presentation of such an effort.  This researcher aims to
explore the influence of the medium on the message and how social
media impacts upon how the stories of our past are shared.

Wagon Burners or Nation Builders?: How Canadians Remember First Nations in 
the National Capital Region - Danielle Lorenz

In Reflections of a Siamese Twin: Canada at the Beginning of the Twenty-First Century, 
John Ralston Saul states that Canada was founded on “three deeply rooted pillars, three 
experiences – the aboriginal, the francophone and the Anglophone (81); yet this 
foundational triumvirate narrative is often discounted for one that focuses on the English 
and French. Based on an analysis of monuments in the National Capital Region (NCR), 
this paper critiques the Indigenous-themed monuments found in the NCR with particular 
focus on Joseph Brant in the Valiants Memorial. In doing so, this paper suggests that the 
First Nations individuals commemorated are only remembered due to their involvement 
in settler superiority over Indigenous peoples. 


