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Carleton University          Winter 2017 
Department of Political Science 

 
Public Affairs and Media Strategies 
Wednesdays 11:35 a.m.-2:25 p.m. 

Please confirm location on Carleton Central 
 
Instructor:   Professor Conrad Winn 
Office:    B676 Loeb  

Normal communication: conrad.winn@carleton.ca. CU regulations require CU email. Please 
ο use a subject heading such as “PSCI3406 Advice about Paper” or 

“PSCI 3406 Seeking a Meeting” or “PSCI 3406 Skype or Telephone 
Availability” or ”PSCI 3406 Paper attached on X,” and 

ο copy to conradwinn@gmail.com if/when CU system is down. 

Submissions:  All submissions must be electronic: 
ο brief (1 page +/-) proposals by EOD Monday Jan. 23; 
ο term papers on Fri. Mar 28 with Word attachments having file names 

such as “Trudeau Justin on Getting Elected” where Getting Elected is your 
term paper subject and you are Justin Trudeau. No PDFs please. 

F2F meetings:  By appointment. Please email conrad.winn@carleton.ca for a F2F time available 
most Wednesdays 2:30-5 pm or Thursdays 9:30-noon.  

Telephone/Skype: Available any weekday, normally scheduled in advance by email. Cell: 416 460-
5944. Skype: conradwinn. CU office telephone: x 1195. 

Urgent contact:  Text or telephone 416 460-5844. 
Email-requirements: University regulations require email from a Carleton email account. Please have a 

subject heading such as “PSCI4003 Advice about Paper” or “PSCI3406 Seeking 
a Meeting” or “PSCI3406 Skype or Telephone Availability” or ”PSCI3406 Paper 
attached on X.”  

General Information on the Course 
Public Affairs Strategies 

Many actors need to influence public or elite opinions to protect turf or gain advantage. Such actors may include 
politicians, cabinets, government departments, political parties, businesses, unions, industry associations, 
professions, marketing boards, charities, citizen advocacy groups, NGO’s, student groups, dictatorships, crime 
syndicates, and terrorists, not to mention the parties in civil and criminal proceedings. Just about everyone needs to 
influence someone at some time. These efforts are often called “public affairs strategies.” 

Even seemingly non-political organizations need public affairs strategies. Pharmaceuticals, dairy producers, 
banks, oil companies, cable and telecom providers, IT companies, and brand name clothing manufacturers need to 
protect their reputations among governments and policy-makers. Their direct efforts are called lobbying or 
government relations. Their indirect efforts are called public affairs or public affairs strategies. Public affairs tends to 
subsume communications, media relations, and public relations. 

mailto:conrad.winn@carleton.ca
mailto:conradwinn@gmail.com
mailto:conrad.winn@carleton.ca
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In downtown Ottawa, the term public affairs is sometimes used as a euphemism for lobbying. Another euphemism 
has been “government relations consulting.” Until recently, lobbying was treated in Canada like sex in Victorian 
England—it didn’t take place. That is the reason for the code words. This course is not about lobbying.  

Increased Emphasis in Winter 2017—Internet and Social Media 
This course places an increasing emphasis on the Internet and social media, especially in options for research 

assignments. The Internet and social media matter because 
o print media are in a death spiral, 
o social media appear to be a vital instrument for successful politicians including the President-elect, and 
o it is unclear how Internet media will evolve and present opportunities to political actors in the future. 

The Mindset for Getting the Most out of this Course—Suspension of Belief 
Students are apt to get the most out of the course by a temporary suspension of belief that actors are motivated 

by much other than winning. A temporary suspension of belief will enhance your ability to understand what is 
happening if you are an observer and to win if you are a player.  

Amoral skepticism is your friend. For example, observers may have the best chance 
of understanding why 

o politicians succeed (e.g. Canadian Liberals 2015; Republicans 2016; or UKIP 
at Brexit) if we assume that their harshest critics understate the personal flaws 
of their leaders, 

o ISIS can persist if we assume that its leaders are meritless, 
o Communism died if we assume that its cadres were talented, 
o affluent corporations (e.g. Apple, the world’s largest) prosper despite goods 

and services that are inferior/overpriced compared to their competitors’; 
o reform movements (e.g. environmentalist, women’s rights) thrive most where 

they are needed least; 

Intellectual Deliverables—What Students Should Take Away from the Course 
Course graduates should ideally conclude the experience with a capacity to look at 

public actors as involved in a gladiator sport in which  
o words may trump facts (communications trumping military or economic might 

and historical evidence),  
o opportunity may trump belief (leaders changing their apparent beliefs or 

rationalizing changes of policy for advantage), 
o symbolic communication may trump unobserved reality (the actual effects of 

an action/policy being contrary to what governments, oppositions, and media 
claim), and  

o the playing field is rarely fair (the media and professors may misrepresent 
reality and it may take generations or even centuries for professions or society as a whole to accept that 
they may have been outrageously biased.  

Course graduates should come to see public life as full of paradox and irony. They should see individuals in 
public life less as ideologue-theologians and more as a mix of actor, retail marketer, do-gooder, wealth amasser, 
featherbrain, genius, narcissist, megalomaniac, and thief. Even seeming true believers may be largely pragmatic. 
Course graduates should come to see organizations in public life as far more divided than they seem. Students 
should ideally become comfortable setting aside 

o the paradigm of ideological motivationsð public affairs actionsð ideological outcomes for 
o the paradigm of non-ideological motivationsð actions that may seem ideologicalð outcomes that may be 

non- or even counter-ideological.  
The course experience should help remind students that there is PR (public relations) in everything. Through 

exposure to literature on how organizations protect themselves from communications debacles, students should feel 
more competent at understanding and even doing PR. As either players in politics or observers of political drama, 
students should feel more empowered by the public affairs skills they learn. All students should hopefully conclude 
the course feeling that they know what gambits to look for and are having fun doing so. Some students may enhance 
their own charisma while others may learn how to offer opinions persuasively. 
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For students engaged in building careers, PSCI 3406 uses the term paper assignment to help provide primary or 
quasi-primary research skills to potentially increase their value to employers and/or effectiveness in graduate school. 

Professional/career Deliverables—Enhanced Understanding of Media along with Skills in Communications, 
Quantitative Analysis (Content-analysis), and Opinion Research 

Students intent on graduate school will benefit from  
o exposure to Kahneman and hance the new field of behavioural economics—important for graduate studies 

in economics, public administration, political science, and even law and to Haidt, vital for understanding 
political behaviour, 

o experience in collecting primary data—vital in most graduate programs,  
o empirical analysis (through content analysis)—vital in most graduate programs even if the statistical skills 

required for content analysis are not advanced or frightening. 
Students intent on entering the work force immediate will benefit from the preceding as well as a stronger 

knowledge of public affairs strategy, PR, and communications, including both the formative figures historically (e.g. 
Bernays) and contemporaneously (e.g..  

Texts 
None. For each specified week, students are asked to peruse assigned media and readings with special 

emphasis on the most important readings, those of Kahneman and Haidt. Neither are required texts but both are 
probably well justified purchases. 

Source Material beyond Readings Assigned Below 
Course participants will need to follow the news. Students will benefit from 

regular access to a wide range of traditional Canadian and international 
newspapers. English has become a linga franca so that countless German, 
Pakistani, Israeli, Egyptian, Singaporean, and other newspapers are available in 
English. In English Canada, the most influential papers have been the Globe and 
Mail and National Post (national elites), the Ottawa Citizen (Parliamentarians and 
federal civil servants), the Toronto Star (Torontonians, especially Liberal elites), 
le Devoir (Quebec nationalist elites), and La Presse (the largest French 
language daily). 

Television is helpful for understanding what audiences are exposed to. So, do 
please have an occasional look at CBC, Radio-Canada, CTV, CNN, Fox News 
Channel, and TV5, especially those channels you would not expect to agree with 
or normally turn to. Don’t rule out the ever popular, purely electronic platforms 
from Huffington Post and Buzzfeed to drudge.com. 

Often the best information is free. It may come from think tanks, news 
aggregators, and governments over the Internet. Some sources are 
gatestoneinstitute.org, salon.com, honestreporting.com/ca, 
littlegreenfootballs.com, mediaresearch.org, instapundit.com, 
discoverthenetworks.org, dailykos.com, townhall.com, danielpipes.org, 
memri.org, and pajamasmedia.com. 

Try to act out of character, focussing on the ones that you are inclined to see as silly, wrong, odd, or alternatively 
too serious or not serious enough for your tastes. 
 
 
 

 

Examples of Test Questions 
“Which of the following 

statements about PAS is 
untrue based on the readings 
and lectures of this course?” 

“Which of these terms best 
describes the matrix or table 
reproduced below: codebook, 
dataset, explanation, theory, 
equation.” 

“Which of the following are 
goals of this course?” 

“Which of the following 
statements about a media 
organization’s audience reach 
is false?” 



PSCI 3406A Public Affairs and Media Strategies, Winter, 2017, Professor Winn 

 

 
4 

 

Evaluation and Schedule at a Glance 
 

 
Date extensions require an email exchange as confirmation. A passing grade on tasks B, C, D, and E are 

normally required to pass the course. 

Evaluation Details 
Class Discussion. Students will be graded for the quality (not the volume) of their discussion of assigned readings 

and public affairs events of the week. As an acceptable alternative, students may submit electronically 48 hours 
before each class a one page summary with the student’s name, number, date, and course number at the top. The 
email subject line should say “PSCI 3406 Comments on readings or events.”  

Writing Style. Any conventional Anglo-American spelling or essay style is acceptable except that all references 
should be complete, including page numbers, and appear in footnotes and in no other form (e.g. no endnotes).  

Term Paper.  
Authorized Topics 

Papers may only be submitted electronically, with subject headings and files names as outlined on page 1 of the 
syllabus, and on one of the topics listed in the tables below or as otherwise approved in writing by the instructor.  

Grading  
The purpose of the project is to provide useful experience and impart useful skills, not being just a task to earn a 

grade. Students are welcome to solicit as much help from reference librarians, the TA, or the instructor as they are 
able to provide. Papers will be graded solely on the basis of what was submitted and not taking into consideration 
help that the student may have received.  

Task Date 
% of 
Total 

Grade 

Extension 
Possibilities Comments 

A. Research 
proposal 

By 
EOD 
Monday 
Jan. 23 
  

5 

For medical or 
personal reasons 
(family 
circumstances). 

Students will receive all 5 points if they submit an 
outline on time. The purposes are for (a) students to 
have an early start on the project and (b) the instructor 
to identify projects that need help. The stronger the 
submission, the more able the instructor is to provide 
helpful feedback, and the happier the research 
experience. Students may subsequently change their 
topic. 

B. Midterm test 
in class 

On 
Wed 
Feb 8 

10 University rules.  Multiple choice test of up to an hour based on readings, 
relevant events, and lectures. 

C. Research 
paper 

On Fri. 
Mar 28 40 

For research, 
medical or 
personal reasons  

Students are required to choose an authorized topic. 
Electronic submission: students must submit their 
paper as a Word attachment to 
conrad.winn@carleton.ca on March 28th. 

D. Final exam Exam 
period 35 University rules. Multiple choice test of up to 120 minutes. 

E. Attendance Various 
classes 10 NA Simple attendance a requirement with exemptions for 

documented illness and academic conflicts. 

F. Participation  All 
classes 

Up to 
10 NA A discretionary grade-raiser—when the overall grade is 

lower than the participation grade. 

mailto:conrad.winn@carleton.ca
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Lateness 
Normally, late proposals (due by Jan. 23) will receive a grade of zero while late papers (due on March 28) will be 

deducted 10 points for the first day and thereafter 3 points per day. 

Topics 
The following tables provide the principal assignment options. 

Options A: Media Distortions in Reporting on Violent Dictatorships 
Theme Data Codebook Deliverables Value Getting 

Help 

Death of a Soviet or 
Chinese communist leader 
or Fidel Castro 

At least a 
dozen, diverse 
newspapers or 
broadcast 
websites 

To be 
developed in 
cooperation 
with the 
instructor 

Approx 4 pp 
essay and 
data in 
Excel with 
possible 
tables. 

Intellectual value lies 
in comparing major 
papers in diverse 
countries. 
Professional or career 
value lies in 
demonstrating the skill 
set 

Consult 
the 
instructor 

Assad regime brutality on 
the occasion of the release 
of the Caesar photos of 
torture 

Same as 
above 

Same as 
preceding 

Same as 
above Same as above Same as 

above 

UN Human Rights Council Same as 
above 

To be provided 
by the instructor 

Same as 
above Same as above Same as 

above 

Option B: National Public Affairs Strategies in the Trump Era 
Theme Data Codebook Deliverables Value Getting Help 

Efforts of pro-
western national 
governments to 
win the goodwill 
of the new White 
House 

Statements by 
heads of 
government and 
foreign ministers of 
NATO and pro-
western countries 
in the period from 
election to 
inauguration 

To be 
developed 
with 
instructor 
help 

Approx 4 pp 
essay and data 
in Excel with 
possible tables. 

Little is known about 
the efforts of national 
governments to elicit 
the goodwill of 
radically different U.S. 
Presidents 

The instructor 
and Scott 
Turner, the 
reference 
librarian 
responsible for 
media. 

 

Option C: Social Media as PAS Tools 
Theme Data Codebook Deliverables Value Getting Help 

Any topic that allows a 
comparison of what 
tweets reveal about 
public opinion with what 
polls reveal. Elections 
are an obvious example. 
But other possibilities 
include almost any high 
profile issue, e.g. Justin 
Trudeau’s current carbon 
and CPP tax increases 

A 
comparison 
of tweets 
and polling 
results 

To be 
developed 
in concert 
with the 
instructor. 

Approx 4-6 pp 
essay and data in 
Excel with possible 
tables. 

The importance of 
social media is 
widely 
acknowledged but 
little primary 
research is available 
on their objective 
value. 

The instructor 
and Scott 
Turner, the 
reference 
librarian 
responsible for 
media; and PhD 
student Doug 
Hagar to the 
extent that he 
may be 
available. 

Option D: The Rise/Fall of Several Internet News Sites or Portals Unconnected to Traditional Print (excl. Drudge) 
Theme Data Codebook Deliverables Value Getting Help 
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Theme Data Codebook Deliverables Value Getting Help 

This is a traditional 
essay except that it 
would use audience 
data from Alexa.com 
or a comparable 
source. 

Secondary 
use of data 
on 
audience 
sizes and 
changes in 
audience 
size. 

N.A. 

An approx. 
12 pp paper 
plus tables 
or charts 
using 
secondary 
data. 

We are living in an exciting era 
characterized by the death of 
many print properties and the 
uncertain future of the Internet. 
The value of your paper lies in its 
ablity to identify why some sites 
are more successful than others 
based on their content and cross-
social media marketing 
strategies. 

The instructor 
and Scott 
Turner, the 
reference 
librarian 
responsible for 
media; and 
PhD student 
Doug Hagar to 
the extent that 
he may be 
available. 

 

Weekly topics and readings 
1. Introduction—Syllabus, Expectations, Concepts, Strategy, and Academic Prism 
(January 11) 

Purpose of Higher Education 
The Course 
o Paradigm. 
o Themes. 
o Class participation—intended benefits. 
o Term project—intended benefits. 

The Language of Public Affairs Analysis 
The Skills for Public Affairs Analysis 
o Unless otherwise indicated, the following items are taken from Dan D. Nimmo and Keith R. 

Sanders, eds., Handbook of Political Communication (Beverly Hills: Sage, 1981): Robert L. 
Savage, “The Diffusion of Information Approach,” chap. 3; Maxwell E. McCombs, “The 
Agenda-setting Approach,” chap. 4; Richard Hofstetter, “Content analysis,” chap 19; Alan 
Rubin, “Uses, gratifications and media effects research” in Jennings Bryant and Dolf Zillmann, 
eds., Perspectives on Media Effects (Hillsdale, N.J.: Lawrence Erlbaum, 1986).  

o Justin Grimmer and Brandon M. Stewart, “Text as Data: The Promise and Pitfalls of Automatic 
Content Analysis Methods for Political Texts,” Political Analysis (January, 2013) 

Tasks for next week:  
o review the websites of CBC and  
o BBC, the latter ideally by VPN (virtual private network such as privateinternetaccess.com) to be able to see what BBC 

shows its home audience instead of Canadians or North Americans. 

2. Media Sourcing and Human Cognition (January 18) 

Media Sourcing for Research Assignment 
o Guest Mini-Presentation on Media Sourcing for Content Analysis  

Human Cognition—Intrinsic Barriers to Effective Thinking about Public Affairs 
o Main lecture on System 1 Thinking and the extreme laziness of the human brain.  
o More discussion of term projects. 
o Student preparation: Daniel Kahneman, Thinking, Fast and Slow (New York: Farrar, 2011). 

PR Skills 
o Terence Flynn, "Do They Have What It Takes? A Review of the Literature on Knowledge, Competencies, and Skills 

Necessary for Twenty-First-Century Public Relations Practitioners in Canada," Canadian Journal of Communication 39.3 
(2014): 361-384 available online at proquest.  

Student preparation for next week  
o Thinking about potential research project, consultation with sources of help, and preliminary exploration. 
o Tasks for next week supplementary to assigned readings: review weekend Globe and Mail in print version. 
o Research proposal due January 23rd EOD. 
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3. Communications Campaigns—Positioning Statements, Advertising, Social Media, and Realities (Jan 25) 
o Student preparation: think about what you know about these topics, then peruse at least two readings. 
o Ford Kanzler, “The Positioning Statement,” Public Relations Q. (Winter, 1997-8), 18-20. 
o Paek, Hye-Jin, “Mechanisms Through Which Adolescents Attend and Respond to Antismoking Media Campaigns,” 

Journal of Communication, March, 2008, Vol. 58 Issue 1, p84-105. 
o Thomas Holbrook, Do Campaigns Matter  
o Douglas A. Hibbs, “Bread and Peace Voting in U.S. President Elections,” Public Choice vol. 104 (July, 2000), 149-80.  
o Hans Kepplinger and Wolfgang Donsbach, “The Influence of Camera Perspectives on the Perception of a Politician by 

Supporters, Opponents, and Neutral Viewers” in David Paletz, ed., Political Communication Research (Ablex, 1987). 
o Claudia Cattaneo, “How Canada was outplayed by America in the race to become an energy superpower” (June 3, 2016) 

at http://business.financialpost.com/financial-post-magazine/how-canada-was-outplayed-by-america-in-the-race-to-
become-an-energy-superpower.  

o http://www.businessinsider.com/ben-rhodes-nyt-profile-white-house-2016-5 on how White House 
deceived media over Iran deal. 

o John G. Geer, In Defense of Negativity: Attack Ads in Presidential Campaigns (Chicago: University 
of Chicago Press. 2006) and Valentino, Nicholas A. review in POQ Winter 2006 

o Huber, Gregory and Arceneaux, Kevin. “Identifying the Persuasive Effects of Presidential 
Advertising,” The American Journal of Political Science 51, no.4 (2007):957-977. 

o Jonathan Rose, “Are Negative Ads Positive? Political Advertising and the Permanent Campaign” in 
David Taras and Christopher Waddells, eds., How Canadians Communicate Politically (Athabaska 
UP, 2011) 

o For recent examples of media bribery, see Eric Cortellessa, “Where did Ploughshares get its 
money to sell the Iran deal?” at http://www.timesofisrael.com/where-did-ploughshares-get-its-
money-to-sell-the-iran-deal/; Ari Soffer, “J Street was paid by Obama administration to promote 
Iran deal” at http://www.israelnationalnews.com/News/News.aspx/212592#.V0O0XRLmo2x; and 
Dexter Van Zile, “NPR Ignores Biased Coverage of Nuclear Deal, Truth About Pro-Iran 
Mouthpiece” (June 8, 2016) at http://www.algemeiner.com/2016/06/08/npr-ignores-biased-coverage-of-nuclear-deal-truth-
about-pro-iran-mouthpiece/. On bribery of a senior liberal think tank, see 
http://www.politico.com/blogs/media/2013/05/goldberg-slams-brookings-via-qatar-163106 
and/orhttp://www.algemeiner.com/2014/09/07/hamas-backing-qatar-also-funding-brookings-institute-home-of-former-u-s-
mideast-envoy-indyk%e2%80%8f/. 

o Alex Marland, Brand Command: Canadian Politics and Democracy in the Age of Message Control (Vancouve r: UBC 
Press, 2014) and/or James S. McLean, Inside the NDP War Room (Kingston: MQUP, 2012) 

o Tom Flanagan, Winning Power (Kingston: MQUP, 2014) 
o Steven Bertoni, “Exclusive Interview: How Jared Kushner Won Trump The White House” at 

http://www.forbes.com/sites/stevenbertoni/2016/11/22/exclusive-interview-how-jared-kushner-won-trump-the-white-
house/#3df554f62f50  

o Henry Blodget, “It's Time People Realized That The Drudge Report Is A Major Media Property Worth Hundreds Of 
Millions Of Dollars (October 10, 2012) Business Insider at http://www.businessinsider.com/drudge-report-is-worth-2012-
10.  

o Damian Trilling et al, “From Newsworthiness to Share Worthiness: How to Predict News Sharing Based on Article 
Characteristics,” Journalism & Mass Communication Quarterly (2016) and/or Matt Shipman, “What New Story 
Characteristics Make People More Likely to Share It,” Science Communication Breakdown (June 27, 2016) at 
https://sciencecommunicationbreakdown.wordpress.com/2016/06/27/what-news-story-
characteristics-make-people-more-likely-to-share-it/8. International Affairs—Iraq and News 
Effects (March 2). 

o Carl Horowitz on union internet strategy against Walmart and Starbucks at 
http://townhall.com/Columnists/CarlHorowitz/2009/06/13/memo_to_starbucks_dig_in,_smell_the
_coffee,_fight_back 

o Tasks for next week supplementary to assigned readings: supplementary to assigned readings, 
review the New York Times online. 

4. Charisma—Leadership and Language (February 1)   
o Student preparation: Peruse the book on charisma and a selection of the others. Devote time to 

research project. 
o S.N. Eisenstadt, ed., Max Weber on Charisma and Institution Building (University of Chicago 

Press, 1968) (just to get a sense of Webe’s original understanding of charisma)  
o Olivia Fox Cabane, The Charisma Myth: How Anyone Can Master the Art and Science of 

Personal Magnetism (New York: Penguin, 2012). 
o Atkinson, Max. Our Masters’ Voices: The Language and Body Language of Politics (London:  Routledge, 1984). 

http://business.financialpost.com/financial-post-magazine/how-canada-was-outplayed-by-america-in-the-race-to-become-an-energy-superpower
http://business.financialpost.com/financial-post-magazine/how-canada-was-outplayed-by-america-in-the-race-to-become-an-energy-superpower
http://www.businessinsider.com/ben-rhodes-nyt-profile-white-house-2016-5
http://www.timesofisrael.com/where-did-ploughshares-get-its-money-to-sell-the-iran-deal/
http://www.timesofisrael.com/where-did-ploughshares-get-its-money-to-sell-the-iran-deal/
http://www.israelnationalnews.com/News/News.aspx/212592#.V0O0XRLmo2x
http://www.algemeiner.com/2016/06/08/npr-ignores-biased-coverage-of-nuclear-deal-truth-about-pro-iran-mouthpiece/
http://www.algemeiner.com/2016/06/08/npr-ignores-biased-coverage-of-nuclear-deal-truth-about-pro-iran-mouthpiece/
http://www.politico.com/blogs/media/2013/05/goldberg-slams-brookings-via-qatar-163106
http://www.forbes.com/sites/stevenbertoni/2016/11/22/exclusive-interview-how-jared-kushner-won-trump-the-white-house/#3df554f62f50
http://www.forbes.com/sites/stevenbertoni/2016/11/22/exclusive-interview-how-jared-kushner-won-trump-the-white-house/#3df554f62f50
http://www.businessinsider.com/drudge-report-is-worth-2012-10
http://www.businessinsider.com/drudge-report-is-worth-2012-10
http://townhall.com/Columnists/CarlHorowitz/2009/06/13/memo_to_starbucks_dig_in,_smell_the_coffee,_fight_back
http://townhall.com/Columnists/CarlHorowitz/2009/06/13/memo_to_starbucks_dig_in,_smell_the_coffee,_fight_back
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o Frank Luntz, Words that Work (e-book, 2008) available in hardcover from Hachette and at 
http://www.mohamedrabeea.com/books/book1_10476.pdf 

o Jean K. Chalaby, The de Gaulle Presidency and the Media Statism and Public Communications 
(London: Palgrave/Macmillan, 2002)  

o Allan Mayer, Madam Prime Minister: Margaret Thatcher and her Rise to Power (Newsweek Books, New York.  1979) or 
Wendy Webster, Not a Man to Match Her: The Marketing of a Prime Minister (London:The Women’s Press Ltd., 1990). 

o Dick Morris and Eileen McGann, “Advice to GOP Candidates: Avoid Adjectives, Nouns Are Good Enough,” 
www.dickmorris.com (August 23, 2010) 

o Task for next week supplementary to assigned readings: review the online versions of cbc.ca and bbc.com on Monday 
evening before class. 

5. Media—Power, Prisms, and Recourse (February 8)  
Mid-term test 
Readings 
o For a notorious illustration of the greater power of media compared to secret police, see Robert Gellately, Backing Hitler: 

Consent and Coercion in Nazi Germany, 1933-1945 (Oxford: Oxford University Press, 2001) 
o For the kind of text that major business and government organizations would consult, see HBR's 10 Must Reads on 

Communication (Boston: Harvard BR Press, 2013) 
o For a small subset of the immense literature on how traditional media have moved sharply to the left, see Tim 

Groseclose, Left Turn: How Liberal Media Bias Distorts the American Mind (St. Martin’s Press, 2011). Bernard Goldberg, 
Bias: A CBS Insider Exposes How the Media Distort the News (New York: Regnery, 2000) and his Arrogance: Rescuing 
America from the Media Elite (New York: Warner, 2003). Media Research Center: 
http://archive.mrc.org/biasbasics/pdf/BiasBasics.pdf and https://www.mrc.org/media-bias-101. S. Robert Lichter et al., 
The Media Elite (Bethesda: Adler and Adler, 1986). Conrad Winn, “CBC Television News Has a Bias Problem,” Policy 
Options (July-August, 2002. http://www.commentarymagazine.com/2013/01/30/media-bias-in-the-age-of-obama.  

o For a portal leading to evidence on Castro mordacity and the leadership of the NYT and other media in suppressing 
information, see 
http://www.discoverthenetworks.org/individualProfile.asp?indid=912&utm_source=feedburner&utm_medium=feed&utm_c
ampaign=Feed%3A+fpmdtn+%28FrontPage+Magazine+%C2%BB+Discover+the+Networks%29.  

o For a quasi-sacred text on the Internet, see Glenn Reynolds, An Army of Davids: How Markets and Technology Empower 
Ordinary People to Beat Big Media, Big Government, and Other Goliaths (Nashville: Nelson, 2006) 

6. Emotionality—Righteousness, Equivocation, Deception, Analogy (February 15) 
o Student preparation: think about what you know about the above ideas, then peruse Haidt and at 

least one other reading. 
o Jonathan Haidt, The Righteous Mind: Why Good People Are Divided over Politics and Religion 

(New York: Pantheon, 2012). 
o Gerald R. Miller and James B. Stiff, Deceptive Communication (Sage, 1993)  
o Janet Beavin Bavelas et al, Equivocal Communication (Sage, 1990) 
o Brandice Canes-Wrone, Who Leads Whom? Presidents, Policy, and the Public (Chicago: 

University of Chicago Press. 2006) 
o Ted Brader, Campaigning for Hearts and Minds: How Emotional Appeals in Political Ads Work 

(Chicago: University of Chicago Press. 2006) 
o Andrew L. Friedman and Samantha Miles, Stakeholders: Theory and Practice (Toronto: Oxford UP, 

2006) or their “Developing Stakeholder Theory,” Journal of Management Studies (2002), 1-21. 
o McCroskey, James and Walter Combs. “The Effects of the Use of Analogy on Attitude Change and Source Credibility.” 

The Journal of Communication, Vol. 19, December 1969. Allen Press, Kansas. pp. 333-339.  
o Sopory, Pradeep and Dillard, James Price. “The Persuasive Effects of Metaphor: A Meta-Analysis,” Human 

Communication Research 28, vol.3, (2002):382-419. 
o Read, Stephen. “When is the Federal Budget like a Baby?” Metaphor and Symbolic Activity 5, (1990): 125-149. 
o Alfred Lubrano, Limbo: Blue Collar Roots, White Collar Dreams (Hoboken, NJ: Wiley, 2004) 
o Rohini Ahluwalia, “Examination of Psychological Processes Underlying Resistance to Persuasion,” Journal of Consumer 

Research (September, 2000), pp. 217-232. 
o Erik P. Bucy and John E. Newhagen, “The Emotional Appropriateness Heuristic: Processing Televised Presidential 

Reactions to the News,” Journal of Communication (autumn, 1999), vol 49 pp59-79. 
o Roger Ailes, You are the Message (1995) 
o Mutz, Diana, Sniderman Paul and Brody Richards (Eds.). Political Persuasion and Attitude Change. Michigan: The 

University of Michigan Press, 1999.  
 

http://www.dickmorris.com/
https://www.mrc.org/media-bias-101
http://www.commentarymagazine.com/2013/01/30/media-bias-in-the-age-of-obama
http://www.discoverthenetworks.org/individualProfile.asp?indid=912&utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+fpmdtn+%28FrontPage+Magazine+%C2%BB+Discover+the+Networks%29
http://www.discoverthenetworks.org/individualProfile.asp?indid=912&utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+fpmdtn+%28FrontPage+Magazine+%C2%BB+Discover+the+Networks%29
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Mid-Term Break Week (February 22) 

 7. The Academic Prism as a Barrier to PAS (March 1) 
o The monastic history of universities. 
o The extremist history of universities. 
o Anti-democratic extremism as a barrier, and its camouflages. 
o The problem of ideologism as a tool for understanding behaviour and thus achieving PAS effectiveness. 
o Under-estimation of ideology as a rationalization and hence PA communications tool. 
o Under-estimation of non-ideological motives. 
o Student preparation: Think about these ideas and read a selection of the following readings. Prepare for submission a 

research proposal. Think about whether Professor Winn`s agenda reflects a Conservative, socially conservative, 
libertarian, anti-university, or closet-socialist bias. Think about whether his goal is to undermine the democratic left in 
society, totalitarian elements in the university or make his classes interesting (PAS). 

o Ian Lee, “Carleton had every right to fire Hassan Diab,” Ottawa Citizen (August 5, 2009).  
o Cinnamon Stillwell, “Terrorists in the Ivory Tower?,” FrontPage Magazine (August 13, 2009), available at 

http://www.frontpagemag.com/readArticle.aspx?ARTID=35916 
o http://townhall.com/columnists/DennisPrager/2009/08/18/now_yale_embarrasses_the_idea_of_the_western_university 
o E. Karsh, “Columbia and the Academic Intifada,” Commentary (July-August, 2005) 
o David Horowitz, The Professors: the 101 Most Dangerous Academics in America (Regnery, 2006) 
o Jamie Glazov, United in Hate: The Left’s Romance with Tyranny and Terror (L.A.: WorldNetDaily, 2009) 
o David Horowitz, Unholy Alliance: Radical Islam and the American Left (FrontPage Mag). 
o http://www.discoverthenetworks.org 
o Stephen H. Norwood, The Third Reich in the Ivory Tower: Complicity and Conflict on American Campuses (Cambridge: 

Cambridge UP, 2010). 
o Bruce Bawer, The Victims’ Revolution: The Rise of Identity Studies and the Closing of the Liberal Mind (New York: 

Harper Collins, 2012) (approx pp18-40 for his review of the origins of identity studies). 
o Paul Johnson, Intellectuals (New York: HarperCollins, 1988). 
o Katie Zavadski on Julio Pino at http://www.thedailybeast.com/articles/2016/01/20/kent-state-

professor-posted-isis-pictures-on-facebook.html.  
o Sean Illing, “The Left has an Islam Problem: If liberals won’t come to terms with religious 

extremism, the xenophobic right will carry the day,” www.salon.com (left liberal website) at 
http://www.salon.com2015/11/17/the_left_has_an_islam_problem_if_liberals_wont_come_to_ter
ms_with_religious_extremism_the_xenophobic_right_will_carry_the_day/.  

o “A Thank you to Ward Churchill,” The New Criterion (April, 2005) and “Ward Churchill, and 
more….” in Weekly Standard   Vol. 010 (June 20, 2005) 38.  

o Rothman, Stanley, S, Robert Lichter, and Neil Nevitte, 2005, "Politics and Professional 
Advancement Among College Faculty," The Forum 3(1) and/or Stanley Rothman, April Kelly-
Woessner, and Matthew Woessner, The Still Divided Academy (Lanham, Md: Rowan and 
Littlefield, 2011), which builds on the classic work, The Divided Academy (1976) by Everett Ladd 
and Seymour Lipset, the political sociologist often considered among the greatest half dozen 
social scientists ever.  

o http://www.discoverthenetworks.org/Articles/CSPC_CampusTerrorism_EDr.pdf. David Horowitz  and Ben Johnson, 
Campus Support for Terrorism ( Center for the Study of Popular Culture, 2004). 
http://www.discoverthenetworks.org/guideDesc.asp?is_ campus_support=1 

o David Stove, Against the Idols of the Age (2001)  
o Roger Kimball, Tenured Radicals: How Politics Has Corrupted our Higher Education (1998) 
o http://fairquestions.typepad.com/rethink_campaigns/  Vivian Krause on environmentalism as trade protectionism (US 

subsidies of Cdn NGOs). 
o Daniel Pipes, “The Rot in Our [Canadian] Universities,” National Post, January 30, 2003.  
o “Faculty Follies,” The New Criterion (June, 2005) or Roger Kimball, “Retaking the University,” The New Criterion (May 11, 

2005)   
o Margaret Somerville, “Facing up to the Dangers of the Intolerant University,” Academic Matters (May, 2009) 

http://www.academicmatters.ca/current_issue.article.gk?catalog_item_id=2528&category= featured_articles   
o Cardiff, Christopher R, and Daniel B, Klein, 2005, "Faculty Partisan Affiliations in All Disciplines: A Voter-Registration 

Study," Critical Review: An Interdisciplinary Journal of Politics and Society 17, 2005 or Klein, Daniel B,,and Charlotta 
Stem, 2005b, "Professors and Their Politics: The Policy Views of Social Scientists," Critical Review: An Interdisciplinary 
Journal of Politics and Society 17, 2005 (3&4): 257-303 or Klein, Daniel B., and Andrew Westem, 2005, "Voter 
Registration of Berkeley and Stanford Faculty," Academic Questions 18(1), Winter: 53-65. Jelena B. or Rothman, 
Stanley, S, Robert Lichter, and Neil Nevitte, 2005, "Politics and Professional Advancement Among College Faculty," The 
Forum 3(1).  

http://www.frontpagemag.com/readArticle.aspx?ARTID=35916
http://townhall.com/columnists/DennisPrager/2009/08/18/now_yale_embarrasses_the_idea_of_the_western_university
http://www.discoverthenetworks.org/
http://www.thedailybeast.com/articles/2016/01/20/kent-state-professor-posted-isis-pictures-on-facebook.html
http://www.thedailybeast.com/articles/2016/01/20/kent-state-professor-posted-isis-pictures-on-facebook.html
http://www.salon.com/
http://www.salon.com2015/11/17/the_left_has_an_islam_problem_if_liberals_wont_come_to_terms_with_religious_extremism_the_xenophobic_right_will_carry_the_day/
http://www.salon.com2015/11/17/the_left_has_an_islam_problem_if_liberals_wont_come_to_terms_with_religious_extremism_the_xenophobic_right_will_carry_the_day/
http://www.discoverthenetworks.org/Articles/CSPC_CampusTerrorism_EDr.pdf
http://www.discoverthenetworks.org/guideDesc.asp?is_
http://www.academicmatters.ca/current_issue.article.gk?catalog_item_id=2528&category=%20featured_articles
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o Nial Ferguson on the rise and fall of universities at http://net.educause.edu/ir/library/pdf/ff0705s.pdf 
o Jack Kerwick, “Leftist Groupthink in Academia” (April 7, 2016) at 

http://beta.townhall.com/columnists/jackkerwick/2016/04/07/leftist-groupthink-in-academia-
n2144925?utm_source=thdaily&utm_medium=email&utm_campaign=nl&newsletterad= 

o Thomas Sowell, “Dry Rot in Academia” (May 10, 2016) at http://townhall.com/columnists/thomassowell/2016/05/10/dry-
rot-in-academia-
n2160402?utm_source=TopBreakingNewsCarousel&utm_medium=story&utm_campaign=BreakingNewsCarousel.  

o http://www.theguardian.com/science/2015/aug/27/study-delivers-bleak-verdict-on-validity-of-psychology-experiment-
results  

8. Middle East PAS as a Case Study (March 8)  
o Student preparation: think about what you know about the Middle East, then peruse Said and at 

least one other reading. 
o Bernard Lewis, What Went Wrong?: The Clash Between Islam and Mod ernity in the Middle East 

(New York: Oxford, 2002) or Fouad Ajami, Dream Palace of the Arabs  (New York: Random 
House, 1999). 

o Edward Said, Covering Islam (New York: Pantheon, 1991) 
o Rising Restrictions on Religion (Washington, D.C.: PEW, 2011) at 

http://www.pewforum.org/files/2011/08/RisingRestrictions-web.pdf. 
o Nonie Darwish, Now They Call Me Infidel: Why I Renounced Jihad for America, Israel, and the 

War on Terror (Toronto: Penguin, 2006) or Walid Shoebat, Why We Want to Kill You: The 
Jihadist Mindset and How to Defeat It  

o Bat Ye’or, Islam and Dhimmitude: Where Civilizations Collide (Fairleigh Dickinson University 
Press, 2001) or Oriana Fallaci, The Rage and the Pride (New York, 2002). 

o Khaled Abu Toameh, “Erasing Christian History” (April 12, 2016) at 
http://www.gatestoneinstitute.org/7832/palestinians-christian-history 

o Alan Dershowitz, The Case for Israel or George Gilder, The Israel Test (New York: 
RichardVigalente Books, 2009) 

o Joan Peters, From Time Immemorial (Chicago: JKAP Publications, 2000).  
o Samuel Katz, Battleground: Fact and Fantasy in Palestine (various editions and dates)  
o Joshua Muravchik, Making David into Goliath: How the World Turned against Israel (New York: 

Encounter Books, 2014) 
o Jeffrey Herf, “The Middle East Studies Blind Spot,” History News Network (Sept. 27, 2015) at 

http://historynewsnetwork.org/article/160546  
o Maajid Nawaz, “The Secret Life of Sadiq Khan, London’ First Muslim Mayor,” The Daily Beast 

(05/08/16) at http://www.thedailybeast.com/articles/2016/05/08/the-secret-life-of-sadiq-khan-london-s-first-muslim-
mayor.html. For another perspective, see Soeren Kern, “Meet the Fiurst Muslim Mayor of London: (May 8, 2016) at 
https://www.gatestoneinstitute.org/8011/sadiq-khan. 

9. Special Guest Presentation on Managing Media Relations (March 15) 
o Dick Morris, Power Plays: Win or Lose--How History's Great Political Leaders Play the Game (New York: Harper Collins, 

2002). 
o Henry Brady and Richard Johnston, eds., Capturing Campaign Effects (Ann Arbor: U of Michigan, 2006) 
o *Kevin Wright et al, Health Communication in the 21st Century (2007) 

10.. Persuaders, Practitioners, and Mixed Motives (Mar 29) 
o Student preparation: think about what you know about the topic, then peruse any 2-3 readings. Begin to wrap up your 

research project. 
o Steven Neiheisel, Corporate Strategy and the Politics of Goodwill 
o Lawrence R. Jacobs and Robert Y. Shapiro, Politicians Don't Pander: Political Manipulation and the Loss of Democratic 

Responsiveness (2000)  
o Kenneth R. Timmerman, Shakedown: Exposing the Real Jesse Jackson (Regnery, 2002). 
o Tom Watson & Martin Hickman, Dial M for Murdoch: News Corporation and the Corruption of Britain (London: Penguin, 

2012). 
o Carole Howard and Wilma Mathews, On Deadline: Managing Media Relations (1999). 
o Warren Kinsella, Fighting the Right: a Manual for Surviving the Coming Conservative Apocalypse (Random House 

Canada, 2012). 
o Ann Coulter, Never Trust a Liberal over 3-Especially a Republican (Regnery, 2013) 
o  “Edward Bernays, 'Father of Public Relations' And Leader in Opinion Making, Dies at 103,” N.Y. Times (March 10, 1995) 

at http://www.nytimes.com/books/98/08/16/specials/bernays-obit.html and/or Larry Tue, The Father of Spin: Edward L. 
Bernays and the Birth of Public Relations (New York: Holt, 1998) and/or Edward L. Bernays, Biography of an Idea: The 

http://net.educause.edu/ir/library/pdf/ff0705s.pdf
http://beta.townhall.com/columnists/jackkerwick/2016/04/07/leftist-groupthink-in-academia-n2144925?utm_source=thdaily&utm_medium=email&utm_campaign=nl&newsletterad
http://beta.townhall.com/columnists/jackkerwick/2016/04/07/leftist-groupthink-in-academia-n2144925?utm_source=thdaily&utm_medium=email&utm_campaign=nl&newsletterad
http://townhall.com/columnists/thomassowell/2016/05/10/dry-rot-in-academia-n2160402?utm_source=TopBreakingNewsCarousel&utm_medium=story&utm_campaign=BreakingNewsCarousel
http://townhall.com/columnists/thomassowell/2016/05/10/dry-rot-in-academia-n2160402?utm_source=TopBreakingNewsCarousel&utm_medium=story&utm_campaign=BreakingNewsCarousel
http://townhall.com/columnists/thomassowell/2016/05/10/dry-rot-in-academia-n2160402?utm_source=TopBreakingNewsCarousel&utm_medium=story&utm_campaign=BreakingNewsCarousel
http://www.theguardian.com/science/2015/aug/27/study-delivers-bleak-verdict-on-validity-of-psychology-experiment-results
http://www.theguardian.com/science/2015/aug/27/study-delivers-bleak-verdict-on-validity-of-psychology-experiment-results
http://www.amazon.com/What-Went-Wrong-Between-Modernity/dp/0060516054/ref=sr_1_3?ie=UTF8&s=books&qid=1251251813&sr=1-3
http://www.pewforum.org/files/2011/08/RisingRestrictions-web.pdf
http://en.wikipedia.org/wiki/Islam_and_Dhimmitude:_Where_Civilizations_Collide
http://historynewsnetwork.org/article/160546
http://www.thedailybeast.com/articles/2016/05/08/the-secret-life-of-sadiq-khan-london-s-first-muslim-mayor.html
http://www.thedailybeast.com/articles/2016/05/08/the-secret-life-of-sadiq-khan-london-s-first-muslim-mayor.html
http://www.nytimes.com/books/98/08/16/specials/bernays-obit.html
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Founding Principles of Public Relations (New York: Open Road, nd) and/or his Public Relations (University of Oklahoma 
Press, 1962) and/or his Crystallizing Public Opinion (New York: Open Road, nd) and/or his Propaganda (Brooklyn: Ig, 
1928). 

o Ronald N. Levy, “Turn around’ PR: Techniques of geniuses,” Public Relations Quarterly (Spring, 1999) or Randal Marlin, 
“Public Relations Ethics: Ivy Lee, Hill and Knowlton, and the Gulf War,” Intl J of Moral and Social Studies (autumn 93), 237-
256. 

o Michael Ledeen, Machiavelli on Modern Leadership (New York, 1999) or Ben-Ami Scharfstein, Amoral Politics: the 
Persistent Truth of Machiavellianism 

o Ronn Torossian, For Immediate Release: Shape Minds, Build Brands, and Deliver Results with Game-Changing Public 
Relations (Dallas: Ben Bella Books, 2011) 

o Benoit, William L., Accounts, Excuses, and Apologies: A Theory of Image Restoration Strategies (Albany: State 
University of New York, 1995). 

o Eric Dezenhall and John Weber, Damage Control: Why Everything You Know About Crisis Management Is Wrong (2008) 
o Dave Kerpen, Likeable Social Media (New York: McGraw-Hill Education, 2012) 

11.  Disruptive actors and situations —On the Importance of Managing Both the Real Political Setting and the 
Media (April 4) 

o Michael Regester and Judy Larkin, Risk Issues and Crisis Management in Public Relations: A Casebook of Best Practice 
(Philadelphia: Koganpage, 2008). 

o Duncan Currie, “The Libel Tourist Strikes Again” Weekly Standard (Aug 20, 2007) 
http://www.weeklystandard.com/Content/Public/Articles/000/000/013/987ankei.asp?pg=1 

o Callison, Coy (2001), “Do PR Practitioners Have a PR Problem?:  The Effect of Associating a Source With Public 
Relations and Client-Negative News on Audience Perception of Credibility,” Journal of Public Relations Research, v. 13, 
no. 4, 219-234. 

o Joe Marconi, Crisis Marketing, When Bad Things Happen to Good Companies (Probus 
Publishing, Chicago, 1992) 

o Gabriel Weimann and Conrad Winn, The Theater of Terror , chap. 3 
o Gabriel Weimann and Conrad Winn, Hate on Trial: the Zundel Affairs, the Media , and Public 

Opinion in Canada 
o Rachel Ehrenfeld, Funding Evil: How Terrorism Is Financed — and How to Stop It (Bonus 

Books, 2005) 
o Jimmy Gurule, Unfunding Terror: The Legal Response to the Financing of Global Terrorism 

(Northampton, Mass.: Edward Elgar Publishing Limited, 2008) 
o James B. Kelly and Christopher P. Manfredi, eds., Contested Constitutionalism: Reflections 

on the Canadian Charter of Rights and Freedoms 
o Ezra Levant, Shakedown: How Our Government Is Undermining Democracy in the Name of 

Human Rights (Toronto: McClelland and Stewart, 2009). 
o David Horowitz and Richard Poe, The Shadow Party: How George Soros, Hillary Clinton, and 

Sixties Radicals Seized Control of the Democratic Party (Nelson, 2006). See also 
frontpage.com and related sites for updates on Soros’ ongoing role. 

o Laurent Murawiec, Princes of Darkness: the Saudi Assault on the West  (Rowman and Littlefield, 2005) 
o thelawfareproject.org and lawfareblog.com 

 
Academic Accommodations 

The Paul Menton Centre for Students with Disabilities (PMC) provides services to students with Learning 
Disabilities (LD), psychiatric/mental health disabilities, Attention Deficit Hyperactivity Disorder (ADHD), Autism 
Spectrum Disorders (ASD), chronic medical conditions, and impairments in mobility, hearing, and vision. If you have 
a disability requiring academic accommodations in this course, please contact PMC at 613-520-6608 or 
pmc@carleton.ca for a formal evaluation. If you are already registered with the PMC, contact your PMC coordinator 
to send me your Letter of Accommodation at the beginning of the term, and no later than two weeks before the first 
in-class scheduled test or exam requiring accommodation (if applicable). After requesting accommodation from 
PMC, meet with me to ensure accommodation arrangements are made. Please consult the PMC website for the 
deadline to request accommodations for the formally-scheduled exam (if applicable).  

For Religious Observance: Students requesting accommodation for religious observances should apply in 
writing to their instructor for alternate dates and/or means of satisfying academic requirements. Such requests 
should be made during the first two weeks of class, or as soon as possible after the need for accommodation is 

http://www.weeklystandard.com/Content/Public/Articles/000/000/013/987ankei.asp?pg=1
mailto:pmc@carleton.ca
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known to exist, but no later than two weeks before the compulsory academic event. Accommodation is to be worked 
out directly and on an individual basis between the student and the instructor(s) involved. Instructors will make 
accommodations in a way that avoids academic disadvantage to the student. Instructors and students may contact 
an Equity Services Advisor for assistance (www.carleton.ca/equity). 

 
For Pregnancy: Pregnant students requiring academic accommodations are encouraged to contact an Equity 

Advisor in Equity Services to complete a letter of accommodation. Then, make an appointment to discuss your 
needs with the instructor at least two weeks prior to the first academic event in which it is anticipated the 
accommodation will be required. 

 
Plagiarism: The University Senate defines plagiarism as “presenting, whether intentional or not, the ideas, 

expression of ideas or work of others as one’s own.”  This can include:   
 

• reproducing or paraphrasing portions of someone else’s published or unpublished material, regardless of the 
source, and presenting these as one’s own without proper citation or reference to the original source; 

• submitting a take-home examination, essay, laboratory report or other assignment written, in whole or in part, by 
someone else; 

• using ideas or direct, verbatim quotations, or paraphrased material, concepts, or ideas without appropriate 
acknowledgment in any academic assignment; 

• using another’s data or research findings; 
• failing to acknowledge sources through the use of proper citations when using another’s works and/or failing to use 

quotation marks; 
• handing in "substantially the same piece of work for academic credit more than once without prior written 

permission of the course instructor in which the submission occurs. 
 

Plagiarism is a serious offence which cannot be resolved directly with the course’s instructor.  The Associate 
Deans of the Faculty conduct a rigorous investigation, including an interview with the student, when an instructor 
suspects a piece of work has been plagiarized.  Penalties are not trivial. They may include a mark of zero for the 
plagiarized work or a final grade of "F" for the course.  

Student or professor materials created for this course (including presentations and posted notes, labs, case 
studies, assignments and exams) remain the intellectual property of the author(s). They are intended for personal 
use and may not be reproduced or redistributed without prior written consent of the author(s). 

 
Submission and Return of Term Work: Papers must be submitted directly to the instructor according to the 

instructions in the course outline and will not be date-stamped in the departmental office. Late assignments may be 
submitted to the drop box in the corridor outside B640 Loeb. Assignments will be retrieved every business day at 4 
p.m., stamped with that day's date, and then distributed to the instructor.  For essays not returned in class please 
attach a stamped, self-addressed envelope if you wish to have your assignment returned by mail.  Final exams are 
intended solely for the purpose of evaluation and will not be returned. 

Grading:  Standing in a course is determined by the course instructor, subject to the approval of the faculty Dean. 
Final standing in courses will be shown by alphabetical grades. The system of grades used, with corresponding 
grade points is: 

 

Percentage Letter grade 12-point scale Percentage Letter grade 12-point scale 

90-100 A+ 12 67-69 C+ 6 

85-89 A 11 63-66 C 5 

80-84 A- 10 60-62 C- 4 
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77-79 B+ 9 57-59 D+ 3 

73-76 B 8 53-56 D 2 

70-72 B- 7 50-52 D- 1 

 
 
Approval of final grades: Standing in a course is determined by the course instructor subject to the approval of 

the Faculty Dean. This means that grades submitted by an instructor may be subject to revision. No grades are final 
until they have been approved by the Dean. 

 
Carleton E-mail Accounts: All email communication to students from the Department of Political Science will be 

via official Carleton university e-mail accounts and/or cuLearn.  As important course and University information is 
distributed this way, it is the student’s responsibility to monitor their Carleton and cuLearn accounts.  

 
Carleton Political Science Society: The Carleton Political Science Society (CPSS) has made its mission to 

provide a social environment for politically inclined students and faculty. Holding social events, debates, and panel 
discussions, CPSS aims to involve all political science students at Carleton University. Our mandate is to arrange 
social and academic activities in order to instill a sense of belonging within the Department and the larger University 
community. Members can benefit through numerous opportunities which will complement both academic and social 
life at Carleton University. To find out more, visit https://www.facebook.com/groups/politicalsciencesociety/ 

or come to our office in Loeb D688. 
 

Official Course Outline: The course outline posted to the Political Science website is the official 
course outline.  

 
 

https://www.facebook.com/groups/politicalsciencesociety/
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