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Marketed politics: a sign of the end of the representative government as we know it or the 

latest and greatest innovation in linking the public with its political leaders? That is what we 

will examine during the course of this class. Not just the theory, the practice as well. You 

will be encouraged to think about these matters but will also, hopefully, gain some expertise 

in how to do political marketing as well. All assignments but the exam are team based in 

order to reinforce the value of and build skills in team based work because much of life in 

the modern professional world is team oriented.  The class will be broken down into teams 

but beyond that it is mostly up to the teams to organize and administrate themselves. Any 

team that encounters serious internal problems should ask me for help but should only do 

so as a last resort akin to asking the UN to send in peacekeeping forces. The team based 

projects can only be completed as part of the team, you can’t finish this class by breaking off 

to do an individual project because getting the team based experience is vital to the overall 

educative process. This class focuses on written, oral and visual communicative skills. It 

requires two team-based presentations. It is up to the team to design and execute its own 

presentation, there is no set formula for this but what does matter is the extent to which 

your message is communicated and understood by the rest of the class. It is expected that 

the oral and visual presentation be to professional standard and contain no flaws. Mistakes 

will be corrected immediately because this is the most effective means of preventing them 

in the future.  

 

Academic Honesty Policy  

Cheating on examinations, plagiarism, and/ or improper acknowledgement of sources in 

essays or research papers, and the use of a single essay or paper in more than one course, 

without the permission of the instructor, constitute unacceptable academic conduct. 

 

It is dishonest to buy, sell, download, borrow, or lend papers. It is unacceptable to make up 

or falsify data that are supposed to be collected from survey, experimentation, or other 

means. Work that is represented as yours should be your own; if not, the source should be 



properly identified. This applies to lab reports, computer projects, and group projects as 

well as to individual assignments.  

 

Please familiarize yourself with the Carleton University policies regarding academic 

integrity: http://www1.carleton.ca/studentaffairs/academic-integrity/ 

 
Academic Accommodations 
 
For students with Disabilities: Students with disabilities requiring academic accommodations in this 
course must register with the Paul Menton Centre for Students with Disabilities (500 University Centre) 
for a formal evaluation of disability-related needs. Registered PMC students are required to contact the 
centre (613-520-6608) every term to ensure that the instructor receives your request for 
accommodation. After registering with the PMC, make an appointment to meet with the instructor in 
order to discuss your needs at least two weeks before the first assignment is due or the first in-
class test/midterm requiring accommodations. If you require accommodation for your formally 
scheduled exam(s) in this course, please submit your request for accommodation to PMC by 
November 15 2011. 
 
For Religious Observance: Students requesting accommodation for religious observances should 
apply in writing to their instructor for alternate dates and/or means of satisfying academic 
requirements. Such requests should be made during the first two weeks of class, or as soon as 
possible after the need for accommodation is known to exist, but no later than two weeks before the 
compulsory academic event. Accommodation is to be worked out directly and on an individual basis 
between the student and the instructor(s) involved. Instructors will make accommodations in a way that 
avoids academic disadvantage to the student. Instructors and students may contact an Equity Services 
Advisor for assistance (www.carleton.ca/equity). 
 
For Pregnancy: Pregnant students requiring academic accommodations are encouraged to contact 
an Equity Advisor in Equity Services to complete a letter of accommodation. Then, make an 
appointment to discuss your needs with the instructor at least two weeks prior to the first academic 
event in which it is anticipated the accommodation will be required.\ 
 
Plagiarism: The University Senate defines plagiarism as “presenting, whether intentional or not, the 
ideas, expression of ideas or work of others as one’s own.” This can include: 
reproducing or paraphrasing portions of someone else’s published or unpublished material, regardless 
of the source, and presenting these as one’s own without proper citation or reference to the original 
source; submitting a take-home examination, essay, laboratory report or other assignment written, in 
whole or in part, by someone else; 
3using ideas or direct, verbatim quotations, or paraphrased material, concepts, or ideas without 

appropriate acknowledgment in any academic assignment; using another’s data or research findings; 
failing to acknowledge sources through the use of proper citations when using another’s works and/or 
failing to use quotation marks; 
handing in "substantially the same piece of work for academic credit more than once without prior 
written permission of the course instructor in which the submission occurs. 
Plagiarism is a serious offence which cannot be resolved directly with the course’s instructor. The 
Associate Deans of the Faculty conduct a rigorous investigation, including an interview with the 
student, when an instructor suspects a piece of work has been plagiarized. Penalties are not trivial. 
They include a mark of zero for the plagiarized work or a final grade of "F" for the course. 
 
Oral Examination: At the discretion of the instructor, students may be required to pass a brief oral 
examination on research papers and essays. 
Submission and Return of Term Work: All work should be submitted electronically.  Final exams are 
intended solely for the purpose of evaluation and will not be returned. 
Approval of final grades: Standing in a course is determined by the course instructor subject to the 
approval of the Faculty Dean. This means that grades submitted by an instructor may be subject to 
revision. No grades are final until they have been approved by the Dean. 
Course Requirements: Failure to write the final exam will result in a grade of ABS. FND (Failure No 

http://www1.carleton.ca/studentaffairs/academic-integrity/
http://www.carleton.ca/equity


Deferred) is assigned when a student's performance is so poor during the term that they cannot pass 
the course even with 100% on the final examination. In such cases, instructors may use this notation 
on the Final Grade Report to indicate that a student has already failed the course due to inadequate 
term work and should not be permitted access to a deferral of the examination. Deferred final exams 
are available ONLY if the student is in good standing in the course. 
Connect Email Accounts: All email communication to students from the Department of Political 
Science will be via Connect. Important course and University information is also distributed via the 
Connect email system. It is the student’s responsibility to monitor their Connect account. 
Carleton Political Science Society: The Carleton Political Science Society (CPSS) has made its 
mission to provide a social environment for politically inclined students and faculty. Holding social 
events, debates, and panel discussions, CPSS aims to involve all political science students in the 
after-hours academic life at Carleton University. Our mandate is to arrange social and academic 
activities in order to instill a sense of belonging within the Department and the larger University 
community. Members can benefit through numerous opportunities which will complement both 
academic and social life at Carleton University. To find out more, please email 
carletonpss@gmail.com, visit our website at poliscisociety.com, or come to our office in Loeb D688. 
Official Course Outline: The course outline posted to the Political Science website is the official 
course outline. 

 

 

Reading  

 

List of Books.  

 

Edward Bernays and Mark Crispin Miller Propaganda 

Daniel Boorstin The Image  

Drew Westin The Political Brain: The Role of Emotion in Deciding the Fate of the Nation 

Kenneth Cosgrove Branded Conservatives  

Bruce Newman: The Mass Marketing of Democracy 

Joseph Turow Niche Envy 

Jennifer Lees-Marshment: The Political Marketing Revolution.  

Evan Potter Branding Canada  

Benjamin Barber Consumed 

 

Additional articles and book chapters will be either put on reserve or provided as electronic 

links throughout the semester. It is your responsibility to actually read the stuff in a timely 

manner as you are responsible for knowing it on the exam.  

 

Exams 

There will take one cumulative examination in class during the specified examination 

period.  This is worth 25% of the final grade 

 

Teams 

The class will be divided into teams for the purpose of the applied exercises and their 

presentation and class leadership.  

 

Political Marketing Campaigns 



Each team will a political marketing campaign and creating a strategy for executing it. The 

campaign can be about a candidate, issue, ballot question, political party or interest group. 

The student must do all the creative work and develop a strategy for executing the 

marketing campaign. The teams will design two different marketing campaigns and present 

them to the class.  Each team should place itself in the role of design team/consulting firm 

and pitching the idea to the class that will act in the role of client.  These presentations will 

be graded both for content and for presentational ability.  

 

Campaign One  

Your subject can be either a country other than Canada, a governmental agency or a political 

party. Your goal is to develop a marketing campaign for it aimed at increasing its overall 

favorability with the public.  You should outline everything from what the product is, to its 

brand to its positioning to its target audience and how that is defined, targeted and reached.  

 

Campaign Two  

Your topic must be an issue. You can pick either the perspective of a lobbying organization 

or a non-profit but you must clearly define your role in advance. Your job is to pick an issue 

of importance to Canadians and/or Canada and build a marketing campaign about it. You 

have to have two audiences for this: government and the public. Beyond that you are free to 

use whatever strategies/techniques you would like to make your campaign work. The only 

case explicitly prohibited from use is the “Canada’s Economic Action Plan” case.  

 

Team Presentations.  

Each Team will present its projects to the class. The presentations should include: 1) an 

opening one minute speech about what the campaign is, who the consulting team is and 

why this will work and 2) an in-depth 15 minute presentation about the overall campaign. 

Each project presentation is worth 10% of the final grade.  

 

Class Leadership  

Each team will lead one section of the class. The grad student leader is responsible for 

writing and executing that day’s topic presentation, leading the discussion and providing 

the class with relevant materials.  The student will be graded on quality of the materials, 

extent of preparation and quality of the presentation. This exercise is worth 15% of the grad 

student final grade. 

 

What is Due When and the Value of the Assignment  

Marketing Campaign 1 – 20% of the final grade 

Marketing Campaign Presentation 1 –10% of the final grade 

Marketing Campaign 2 -20% of final grade  

Marketing Campaign Presentation 2-10% of final grade 

Grad Student Class Leadership 15% -ongoing 

Exam –25% of the final grade.  

 



Reading Assignments  

 

Part I Foundations  

Week 1 9.12 

Introduction 

 

Week 2. 9.19 

Bernays 

 

Week 3 9.26  

Boorstin   

 

Week Four 10.3 

Westin  

 

Part II Techniques  

 

Week 5 10.10 

Reis and Trout 22 Laws  

 

Week Six 10.17  

Reis and Trout Positioning  

Project 1 Due and Group Presentations 

 

Week Seven 10.24  

Group 1 Leadership  

Turow  

 

Part III Applications  

 

Week Eight 10.31  

 Group 2Leadership  

Lees-Marshment 

 

Week Nine 11.7   

Group 3 Leadership  

Newman 

Week Ten 11.14  

 

Week 1Eleven 11 21 

Cosgrove  

Project 2 Due and Group Presentations 

 



Week 12 11.28  

Group 4Leadership 

Potter 

 

Implications  

Week 13 12.5  

Group  Leadership 

Barber  

 

 


