Centre for Research on Inclusion at Work 3/10/2021

\§\\\\|M,

N
=CRIW
—
=

=2 Carleton
7// tll\\\ N B LR AT WaRK

UNIVERSITY

SPROTT

SCHOOL OF BUSINESS

The Impact of COVID-19 on
Brick-and-Mortar Retail Workers

Elnahla N., Neilson L.

Centre for Research on Inclusion at Work (CRIW)
© 2021 Elnahla, Neilson.

All rights reserved

i
-

! _

| I
\

T |
|

-~
I..|
I

Il
[
il
I
N\
4

‘l

ii

© 2021 Elnahla, Neilson.



Centre for Research on Inclusion at Work 3/10/2021

Kn OWledge 1. Conference paper (accepted)
mo b| | izatio N 2. Journal paper (submitted for review)
| 3. The Conversation article (published)
p an 4. Case Study (submitted for review)
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Data Collection

* MTurk survey (May — July 2020)
e 77 current retail workers

* 21 semi-structured interviews
(Summer & Fall 2020)

e 18 current retail workers
* 3 retail managers
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LAMTP

ASSOCIATION OF MARKETING THEORY & PRACTICE

2021 ANNUAL MEETING
ONLINE

March 18 — 20, 2021
Hosted by Georgia Southern University
Parker College of Business
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The stressors faced by retail
workers during the COVID-19
pandemic as explained by
situational attribution and
self-efficacy theory
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Stressors faced by retail workers
during the COVID-19 pandemic

Fear of the
unknown

Fear of infection

Mistreatment by
consumers

Role of
powerless
enforcer

N

Physical &
verbal abuse

Social
distancing
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(2) Fear of infection
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(3) Mistreatment by consumers
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TO HELP KEEP EVERYONE

HEALTHY ALL CUSTOMERS

MUST WEAR MASKS UPON
ENTERING THE STORE

(4) Role of the powerless enforcer
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Directions for future
research

1) Other stressors faced by
retail workers outside the
workplace

2) Coping mechanisms

3) How to manage new social
dynamics

4) Evolving role of service
workers and the future of
their workplaces
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THE CONVERSATION

Podcasts COVID-19 Arts Business + Economy Culture + Society Education Environment + Energy Health Politics Science + Technology
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& Emai Maintaining social distancing inside retail stores during the COVID-19 pandemic oud ,

W Titter s has become a daily source of contention between retail workers and customers. s Bt
I Facebook 1) “ :r@ CJ:d»dstpmn Scheol of *
riversiy

—" Yet this distance is more than a safety regulation to front-line retail workers.
Inside the store, this two-metre space has become a sign of respect and an Leighann G. Nelison

@ P N . Associate Professor, Mar'
acknowledgement of their humanity.
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WINTER 1N

CASE
RESEARCH Submitted

JOURNAL Case Study & Teaching Notes

OUTSTANDING TEACHING CASES
GROUNDED IN RESEARCH

HIHA GRANDY. EDITOR

Business in the time of crisis:
ALDO'’s supply chain during the
COVID-19 pandemic
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Case protagonist:
Patricia
Ex-Assistant Account Manager of Product Services
ALDO head office in Montreal, Canada
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Thank you for attending

For more information or to get updates about CRIW’s research events
and other activities, please visit carleton.ca/criw
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