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Course Description

Topics may include vertical restraints and vertical integration, innovation and research and development,
network economics, contract theory, search theory and advertising, and industry studies.

Learning Outcomes

Students will acquire the main elements of economic theories pertaining to vertical relationships among
firms and the applications of these theories to competition policy.

Texts & Course Materials
Students are not required to purchase textbooks or other learning materials for this course.
Useful References

Belleflamme, Paul and Martin Peitz, Industrial Organization: Markets and Strategies, Cambridge
University Press 2010

Armstrong, Mark, and Robert Porter, Handbook of Industrial Organization, volume 3, Amsterdam: North-
Holland, 2007

Schmalensee, Richard, and Robert Willig, Handbook of Industrial Organization, volumes 1 and 2,
Amsterdam: North-Hollad, 1989

Church, Jeffrey and Roger Ware, Industrial Organization: A Strategic Approach, Boston: Irwin McGraw-
Hill 1999 (available online at https://works.bepress.com/jeffrey church/23/)



Martin, Stephen, Advanced Industrial Economics, 2™ edition, Oxford: Blackwell Publishing, 2001

Tirole, Jean, Theory of Industrial Organization, Cambridge: MIT Press, 1988

Topics
L. Vertical Integration
II. Resale Price Maintenance and Exclusive Territory

1. Exclusive Contracts
Iv. Tying Arrangements
V. Buyer Power

Evaluation

Midterm Examination: 45% (To be held in class on March 10)
First Paper Review: 15% (Due by 11:59pm on February 3)
Second Paper Review: 15% (Due by 11:59pm on March 24)
Third Paper Review: 15% (due by 11:59pm on April 7)
Class Participation: 10%

Any student who fails to write the midterm exam without a valid medical or equivalent excuse will receive a
zero for the exam. With a valid excuse, a substitute exam will be scheduled.

Standing in a course is determined by the course instructor, subject to the approval of the Faculty Dean. This
means that grades submitted by the instructor may be subject to revision. No grades are final until they have
been approved by the Dean.

About the Paper Reviews: Each student will select three (3) journal articles and write a short review of each
article. The length of each review should be 2 or 3 pages, in 12-point font and double-spaced. Articles
selected for reviews should be published since 2018 (inclusive) in the following five journals: RAND Journal
of Economics, Journal of Industrial Economics, International Journal of Industrial Organization, Journal of
Economics and Management Strategy, and American Economic Journal: Microeconomics. Paper reviews
should be submitted electronically through Brightspace.

Late submission of a paper review will result in a deduction of 1% for each day past the due date, up to a
maximum deduction of 5%, from the marks for the review.

Use of Brightspace

Students are advised to check the course website in Brightspace regularly for course materials and
updates. Lecture slides and a problem set will be posted at the Brightspace course website.

Course Materials
Student or professor materials created for this course (including presentations and posted notes,

assignments and exams) remain the intellectual property of the authors. They are intended for personal
use and may not be reproduced or redistributed without prior written consent of the author.



Plagiarism, Resources and Mental Health, Academic Accommodations

You are responsible for reading and knowing the information about plagiarism, Carleton University
resources, and academic accommodations found HERE.
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