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Background

On March 12th, 2024, TikTok user @callmebkbk (2024) responded to a comment about
misandry and inadvertently sparked what became the “Man vs Bear” hypothetical. Typically posed to
women, the hypothetical asked what you would rather encounter in the forest, an unknown man or
a bear. Despite this apparent simplicity, the gendered framing of the question persisted and
produced six months worth of discourse centered around gender and racial identities. Responses to
this hypothetical predictably fell in either camp with each side claiming to be more logical and
therefore correct. The first side largely comprised women who chose the bear and argued that while
both an unknown man and bear were potentially existential threats, they were statistically more
likely to be killed by a man than by a bear. Conversely, men claimed that the women who chose the
bear were either being unrealistic or lying about their choice. For the second camp, bears were
viscious wild animals therefore an unknown man was the correct answer. Dissatisfied with the binary,
a third position emerged, reframing the hypothetical and narrowing my research focus. Advanced by
TikTok user @notwildlin (Pierrevil, 2024) the position claimed that neither answer was correct as the
hypothetical was too unrealistic to be valid. Instead, Pierrevil (2024) suggested that men join him in
working through how women'’s responses to the hypothetical made them feel and what men could
do to address the fears women used the hypothetical to address. Centering this debate as a case
study, | sought to answer the following research question: “How do North American influencers’
contributions to trending discourses of “Man vs Bear” on TikTok construct Black digital
masculinities?”

Method

The data used in the study comprised 20 public videos posted to TikTok between March 12th
and May 31st, 2024. It was collected through modified snowball sampling—tentatively termed
techno-snowball sampling—which incorporated the technological affordances of TikTok that facilitate
a network of media responses into the sampling method. As a result, the traditional role of initial
participants in snowball sampling was replaced by two inciting videos—including Pierrevil’s (2024)
initial video—and “stitched” video response replaced the tiers of recruited participants. Finally,
thematic analysis was used to code the data and determine preliminary themes.

Findings

Similar to Black masculinities in the real world the Black digital masculinities at the centre of
this research are complex. While there is increasing scholarship around digital masculinities more
broadly—owing to increasing mediatization, digitalization, and the spread of the manosphere—Black
digital masculinities appear to be largely unexamined. Limited research has been done on this
subject matter due to this aforementioned complexity and the project’s condensed timeframe. Given
the preliminary themes identified by the present study—particularly negative affect, gender
embodiment, and dehumanization—more research needs to be conducted on the role of affect and
racialized narratives in the construction of Black digital masculinities.



