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sesorr Entrepreneurship Programs at
Sprott

T

m Designed for students to gain an
understanding of the entrepreneurial
process, as well as to develop the
critical skills and capabilities required

for careers in entrepreneurship and

. ENT
small business management
= Emphasized experiential learning by
offering an opportunity to design and @SprottENT

create your own business
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Content

= Note: 42 pages document
= Aim: Help students and instructors
m Components for each course
— University calendar description
— Overall course objectives
— Learning objectives for each module
— Structure
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Specific Learning Objectives

m Competency levels (3 levels - A, B, C)
(like the CPA framework)
= Number for each LO

= Action verbs

BusinessVision,Mission, | dentityand Values

LOno Learning objectives Level
A-81 Define and explain the notions of vision B
A-82 Define and explain the notions of mission B
A-83 Analyze actual visions and missions Cc
A-84 Define and explainthe notion of identity Cc
A-85 Define and explain the notion of values A
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L earning Objectives 2800

m Focus: Idea generation, identification
and validation, business models, initial
strategies and screening

m 110 Learning objectives in 14 Modules
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L earning Objectives 3600

m Focus: Functional areas and tools for
implementing new ventures and
managing small businesses

m 162 Learning objectives in 15 Modules

m Focus: strategy, marketing strategies,
financial strategies, growth, expansion
and exit options

m 128 Learning objectives in 15 Modules

Structure 3810
L1 L2 L3 L4 L5 L6 L7 L8 L9 L10 L11 L12
strat marketing strategies financing strategies
intro C3 C-4 C-6 Cc8 c9 C10 C12 C13 C14 Cl5 Cle
Cc2 C4 C5 Cc7 c11 review

©2013, Brouard BUSI3810: Business Development

Structure 2800 Structure 3600
L1 L2 L3 L4 L5 L6 L7 L8 Lo Lo L1 e L1 L2 L3 L4 L5 L6 L7 L8 L9 110 111 L1
discovering business models screening presentation approaches management issues legal
opportunities
. intro B-3 B-5 B-6 B-8 B-10 B-11 B-12 B-13 B-14 B-15  review
intro A3 A5 A-6 A-8 A9 A-10 A1l A13  Al5 pres pres B2 B-4 B-7 B-9 B-16 pres
A-2 A-4 A-6 A7 A9 A-12  A-14  review
I O
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m Focus: Practicum — Designing a
business project, including preparing a
business plan

m 159 Learning objectives in 20 Modules

Structure 3820
L1 L2 L3 L4 L5 L6 L7 L8 L9 L10 L11 L12
business model feasibility study business plan
intro D-3 pres D-4 D8 pres D10 D-14 D16 D-18 D-20 D-2
D-2 D-5 D-9 D-11 D15 D-17 D-19 review pres
D-6 D-12
D-7 D-13
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BUSI3820: Practicum in Business Design
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L earning Objectives 4810

m Focus: Practicum — Implementation and
operational challenges of starting a
business

= Options (only 4 students in Fall 2013):
— BUSI4810 + Micro-financing with LTW
(LTW = Lead to Win program at Carleton)
—BUSI4810 + no financing for students

* Work on another entrepreneurial project
» Work on multiple projects — Help support
— Substitute an Elective for BUSI4810
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