PadPal
Caxrleton
Report

Cotine, Emily, Sngie, Mallory, s
Shaelah, Mykala, and, Emma

Our team of seven women collaborated
with the Women's Foundation of Nepal
this semester to address the social issue
of period poverty within Nepal and to
support their initiative of making
reusable pads to be distributed
throughout their community. Our team

The Women's Foundation of Nepal is a non profit
organization located in Kathmandu, Nepal that supports
women and children who are victims of abuse, violence and

poverty. The WEN does so much great work in Nepal by

empowering women and girls with a focus on period inequity.
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Period Poverty -
Period poverty refers to the lack of access to menstrual
products, menstrual hygiene education, and safe sanitary
facilities. This term is also referred to as menstrual inequity,
in which those who menstruate are discriminated against. In
Nepal, over 89% of women and girls in Nepal experience a
form of restriction or exclusion during menstruation.

was determined to raise awareness about
this human rights issue and to

acknowledge the period stigma that exists

within our own communities in Canada.

- SoFunddfe -
We found that the primary need in this
area to help issues of period poverty is
access to period products. We decided
to raise money for WEN to supply
reusable products in Nepal through
GoFundMe. We chose GoFundMe
because of the free platform fee and

because they had the lowest

transaction fees.

- Yoga Event -
The first event that we held was hosting a yoga class taught
by Lillian Smedley, a certified yoga teacher. Our goal with
the yoga event was to raise funds for WFN while also
raising awareness about period stigma and inequity through
a short presentation. The theme of the class was period
cycles. Although we had many concerns leading up to the

event, we were very happy with how the event turned out.

DONKATE

Uscoming Event

Cterone
oyt
=

=




Coffech

Event
The second event we held as part of our project was a
virtual coffeehouse over Zoom, entitled, "Let It Flow,"
which took place on Sunday, March 20th. The
coffeehouse featured 5 performers and brought
awareness to period stigma and inequity within Nepal, as

well as in Canada.

Social Media
We created an Instagram account to post

promote the events and rais

e awareness
about the issues. We used the instagram
stories feature for trivia,and countdowns

to our events. We also used a linktree in

our bio to post the links to our

GoFundMe and event zoom links.
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As a team, we learned each othe;

trengths and created
a team environment where each team member could
contribute in a way that fit their skills and passions. A
big takeaway for our team was taking the time to hear

from our aci

ists and listening to what the needs were of
the WFN community.
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Our original goal = $700
Raised $1921 or $1850 including fees

1 reusable pad = $3

This means that just over 616 pads can be made and

distributed, impacting 616 people who menstruate!

Our events were a great success! We had almost 40
attendees and 5 great performances at our Coffeehouse
Event and around 30 people attend our Yoga Event. We
had a lot of donation come from the events.We had 100

followers and 14 posts on our instagram.
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